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Curated to reflect Hyundai Motor Company’s
design philosophy, “Reflections in Motion” was
first revealed as the inaugural exhibition for
Hyundai Motorstudio Busan, a design-themed
brand space. Now in its second iteration as a
touring exhibition, moving from Busan to Seoul
“Reflections in Motion” has been enhanced for
display at Hyundai Motorstudio Seoul.

nk

The meaning of “Reflection,”” the keyword for this
exhibition, is twofold. It describes the relationship
between creators and the works they produce:
from initial sketches to final art piece, the design
process involves the designer creating something
new which reflects their perspectives—formed
by experiences from their past and their current
life—and things such as the society, politics,
economy, and natural environment that surrounds
them. Reflection can also describe the relationship
between artwork and audience: as visitors
interact with each work a responsive dynamism
unfolds, and phenomena in the present moment
are reflected in this artistic and poetic design
experience,

Under the brand vision of “Progress for Humanity,”
Hyundai Motor Company has always strived to

ensure that our products and service thoroughly

* Reflection

embody our human-centered design philosophy.
This exhibition presents a look into the way we
at Hyundai Motor are thinking about color and
materials: two integral elements for expressing
what makes a product design unique. With
this exhibition, we encourage you to spend an
enriching time contemplating what “reflection”
means, and discover the interactive relationship
between design and time along with Hyundai
Motor’s human-centered design philosophy, as
demonstrated in the various design elements
of the Heritage Series car and installation
artworks that invite you to have an individualized

experience,

In its dictionary meaning “reflection” can be the image cast back by a mirror or other smooth surface; the reflection of light, heat, sound, etc.;
and the mirroring of conditions or attributes. For this exhibition we use the expansive definition of “reflection,” encompassing all of these meanings.






HERITAGE SERIES - PONY
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An Encounter between
Heritage and High-Tech
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* Parametric

The Heritage Series - PONY is Hyundai Motor’s first
heritage concept car, combining heritage and high-
tech, in a reinterpretation and electrification of our
very first unique model: the PONY. The Heritage
Series - PONY was designed with a particular focus
on time and artistry.

On the exterior, the classic feel has been main-
tained by using the very same door design concept
as the initial PONY model, and parametric™ pixels
are used in the front headlights and rear lamps,
paying homage to the pixel and 8-bit graphics
of the 1970s and 80s. Parametric pixels manifest
the pixel (the smallest unit making up an image)
in blown-up form, as a design element that rep-
resents the synergy of analog and digital flowing
uninterrupted through disparate eras. A stand-out
feature of the interior design is the cluster of ana-
log tube forms; bringing together a past zeitgeist
and concepts of time, these tubes represent the
values Hyundai Motor aims to maintain. There is
also a last-mile one-person mobility device loaded
into the trunk, demonstrating Hyundai Motor’s
human-centered vision as a smart mobility solution
provider to enable customers’ seamless freedom
of movement and offer a distinct experience, thus

enhancing the value of life for humanity.

Using a geometric algorithm (the formation of figures according to data or formulae) that maximizes digital design technology as a design
element. Creating lines, surfaces, angles, and figures not by the traditional method of drawing or sketching but through digital data, and reflecting

them in car design.



PONY
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A Car with Timeless Value,
Kored'’s First Independently-
Made Model: PONY

Beginning production in December 1975 as Hyundai
Motor Company’s first uniqgue model, and Korea's
first independently-made car, the birth of PONY is
synonymous with the advent of the Korean auto
industry.

Designed by global designer Giorgetto Giugiaro at
the Italian design company Italdesign as a model
unique to Korea, PONY was made up of Korean
technologies and completed with 90% of the car
being Korean-made, with imports used only for cer-
tain parts that could not be produced domestically
or that domestic technological capacity had yet
to master. In particular, PONY had the absolute
advantage of having been made specifically for
Korean drivers, It was tailored to local preferences
and typical physiques, and well-suited to the
domestic road conditions of the time.

From the moment the first PONY model left the
drawing board, and as our brand has continued up
to now, the concept of “timeless value” has been
applied in various ways to the interior and exterior
design of Hyundai Motor vehicles.

The “PONY 3 door” on display here was released in
1980 and served as the inspiration for the design of
the Heritage Series - PONY.
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* PONY was unveiled at the 55t International Motor Show in Turin, Italy, in October 1974, along with the sport sedan PONY Coupe.

With this Korea became the 16th nation in the world to have its own unique car model. The PONY then went into production in December 1975

and first went on sale in February 1976.



COLOR & LIGHT
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The Environment All Around Us,
an Immediate Experience Awakening
the Senses
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Color design is a powerful tool that enables us to
experience the environment that surrounds us
immediately through our senses. Mingling harmo-
niously in space, color and light create innumerably
varied effects.

Colors—materialized through the complex interac-
tion of aspects such as hue, tone, and texture—are
fundamentally important design elements which
determine the first impression not only of a product
but of an entire brand. What color design might we
encounter on products in the future? How much
individuality could be revealed through color, and
what new interactions between uniqgue individuals
might it give rise to?

Try focusing on the figures that are reflected in
color and light according to your movement, and
notice the amassing visual effect. Experience the
influence that your presence, in commune with
sunlight, has on a design which is constantly in flux.
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The future of mobility envisioned by Hyundai is an
extension of the designed living space: individually
tailored to the driver and passenger. Applying the
style, preferences, and desires of each individual
to a new mobility concept will create a singular
experience which is customized for all the senses.
We already spend our time in work and living spaces
that reflect our ideas and preferences. In the not-
too-distant future the interiors of cars, too, will be
reborn as spaces perfected to their users through
individualized bespoke design, optimizing quality of
life for everyone. Here, the use and combination of
sustainable materials will play a decisive role.

With the artistic kaleidoscope that generates infinite
new design compositions from combinations of
eco-friendly materials use for car manufacturing,
experience the flow of movement as various materi-

als softly change.
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Future Mobility Design to Provide
a Human-Centered Experience



A JOURNEY
JE BAAK
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Experience Contemplating a Genuine Life
in the Midst of Time's Flow

About the Artist - JE BAAK (Je Sung Park)

Media artist JE BAAK studied visual design at Seoul National University
and received his master’s degree from the Royal College of Art. He has
since held multiple solo exhibitions in both London and Seoul. Winning
the 2016 VH Award grand prix and taking part in the 2017 Ars Electronica
Festival, he has continued to make work, and currently serves as the
chair of the department of sculpture at Seoul National University College
of Fine Arts, where he teaches installation and art & technology.

3D Animation Designer : Helen Chorong Kim
Sound Designer : Dong Wook Kim
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Passing through the artwork “A Journey,” visitors
wander in a surreal world filled with symbols,
like the questions asked by children. This work
transforms the virtual reality space of role-playing
games” into a space to think, and poetically ex-
presses the multitude of questions we encounter in
life, by inviting visitors to experience the symbolic
elements and situations placed around them from
the perspective of a traveler.

% This work was awarded the grand prix in the first Hyundai Motor
Group VH Award.*

Role-playing game
A game where the player performs the role of a character whose
personality is formed as they solve various problems,

VH Award

Operated by Hyundai Motor Group since 2016, the VH Award program
aims to discover up-and-coming media artists, support their work, and
contribute to expanding the base of the fine arts genre. 2021 marked
the 4th VH Award.



TIMELESS VALUE: TRANSCENDING ERAS
TO ENCOUNTER THE NEW
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Timeless Value: Transcending Eras to Encounter the New
Hyundai Motor Company is striding out into the future
through the heritage of our past. At Hyundai Motorstudio
Seoul, meet the Heritage Series - PONY, which inherited
the legacy of Hyundai Motor’s first unique model to be
reborn as a vision for the future, and the PONY of the past

which served as its motif.,






